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Modern marketers wanting to engage the Industrial group audiences rely on a multi-step approach for keeping their funnels full and driving
conversion. Our portfolio of solutions can help you do just that - from generating awareness and driving traffic to your site to educating users
through virtual bootcamps or creating distraction-free environments that allow users to binge on content and move them further along in their

journey. We have the target audiences you need to reach, the industry and marketing expertise to engage them, and the solutions that will
help you meet your goals.

VISIT: INDUSTRIAL.ENDEAVORB2B.COM

RESEARCH CONTENT ADVERTISING CONNECTION LEAD
« Insights MARKETING « Print « Live Events GENERATION

+ Marketing Trends . Video + Newsletters « Virtual Events

« Benchmarking . Webinars « Digital « Webinars

+ Co-Branded Results . White Papers + Mobile + WebChat Videos
» Proprietary Data « Visual Storytelling + Rich Media + FastChat Videos

« Webinars

« Virtual Events

» Long Form Content
« Short Form Content

« Content Creation * Sponsorships « Custom Programs

« Live Events

ENDEAVORBUSINESSMEDIA.COM




FROM THE
PUBLISHER

Welcome to the 2021 Media Kit for Processing,

P.l. Process Instrumentation, WaterWorld,
Stormwater and Water Technology. These brands
provide unparalleled access to buyers in their relevant
industries, reaching the customers and prospects
whom they serve. Within the pages of this kit, you can
find detailed information about the array of audiences
we reach with our print and digital products.

I'm excited to let you know that in January 2021,

Flow Control will be rebranded as P.I. Process
Instrumentation. The new name better represents the
content our audience has come to depend on.

When brand building is important to your goals,

our award-winning print publications offer editorial
environments where your advertising message will
stand out. For those seeking lead generation, our
programs can provide qualified prospects at all
stages of the buying cycle, from the top of the funnel,
early in their due diligences, to those at the bottom
of the funnel prepared for a product demonstration.
Looking to enhance your digital presence and drive
web traffic? We offer websites with large audiences
and multiple web advertising solutions that include
deep metrics for ROl analysis.

We know that when you succeed, we succeed, so our
goal is always to match the correct media tools from our
vast array of options to your unique challenges. To learn
more, contact your sales representative or contact me.
I'm happy to discuss our programs in greater detail and
share existing customer success stories.

Looking forward to working with you.

Jim Semple
PUBLISHER

52

We connect marketers with the engineers, managers,
operators and contractors who keep the water running,
the chemicals processing, and the oil flowing.

Highly Engaged Decision Makers

(formally Flovvw(;:)ntrol) TBChnUIUgy World STGHMWATER
Total Reached Total Reached Total Reached Total Reached Total Reached

Processing Pl. Water
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Processing

Processing serves professionals who are focused on the development,
management, maintenance and improvement of industrial processing
operations to maximize product quality, output and profitability.

AUDIENCE INSIGHT

70,600

Average Print & Digital Subscribers*

60,700+

Average Monthly Website Pageviews**

00e
4>

25,000+

Average Monthly Website Users**
28,000+

eNewsletter Subscribers

22,000+

Facebook Audience: 11,100+
Twitter Followers: 9,100+

LinkedIn: 1,800

2

2%
5% Consulting, System
Research & Integration
Development

22% 49%
Plant Corporate
Operations Management

JOB
FUNCTION

22%

Engineering
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Rubber & Miscellaneous

PURCHASING AUTHORITY

Mixing/Blending Equipment 35%
Instrumentation/Control Systems 34%
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Materials Handling Equipment

W

o
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Filtration/Separation Equipment

Water Purification/Wastewater Treatment 27%

Powder/Bulk Solids Handling Equipment 26%
Heat Transfer/Energy/Conservation Equipment 25%

Tanks, Vessels & Reactors 25

Hazardous Materials Handling 23%
Drying, Distillation & Evaporation Equipment 22%
Corrosion Control Products 22%

Pollution Control 21%

Size Reduction & Agglomeration Equipment 19%

Other/None of the Above 15%
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Processing

PRINT ADVERTISING RATES | SPECS

4-COLOR DISPLAY RATES | x| 3 | ex | 12x
2-Page Spread $16,805  $16,020  $15,755  $14,970
Tabloid Page $10,890 = $10,710  $10,285 $9,100
Tabloid 1/2 $8,710 $8,165 $7,670 $6,930
Tabloid 1/3 $6,040 $5,910 $5,560 $5,170
Standard Page $7,595 $7,445 $7,000 $5,915
Standard 1/2 H/I $4,110 $4,030 $3,795 $3,405
Standard 1/4 $2,140 $2,100 $1,970 $1,775
Classifieds $515 $500 $490 $465
Cover Rates | Inside Front Cover | Inside Back Cover | Back Cover

Earned rate +15%

DIMENSIONS (inches)

Non Bleed”

Earned rate +10%

Earned rate +25%

Trim + 0.125 inch Bleed
on all four sides’

Tab Full Page 10.75x13.75 11x 14

Tab 1/2V 4,75x12.75

Tab1/2 H 9.75x6.575 * Ads with bleed - extend bleed

Tab1/3H 9.75 x 4.475 0.125 inches beyond the trim.

Tab1/3V 3.08x12.75 * All live matter not intended to

STD Full 6.4375 X 9.25 bleed should be kept 0.25
inch from trim. Spread ads

STD1/21 4.715x7.5 should allow a total of 0.1875

STD1/2H 6.4375x4.5 inch safety in gutter.

STD 1/4 3.08x4.5 |

CLASSIFIED 3.0625x 3.9375 |

Print Production Manager:
Diane Carlton
dcarlton@endeavorb2b.com

Cancellations: Cancellations
must be submitted in writing and
will not be accepted after the
published ad material deadline.
Cover positions cannot be
canceled. Verbal cancellations
will not be accepted.

High-Impact Print Options
Available (Multi-Page, Faux
Covers, Belly Bands, Gatefolds,
and Inserts):

Contact your account manager
for rates and specifications.

Gross Rates Apply: Gross rates
based on number of insertions
within a 12-month period.

Publication Trim Size:
10.75x 13.75 inches

Binding Method: Perfect Bound
Send Print Advertising

Submission to:
ebm-admaterial@endeavorb2b.com

A
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pl‘ﬂﬂﬂssmﬂ 2021 EDITORIAL CALENDAR

ISSUE FOCUS

FEATURES &
CASE STUDIES

JANUARY

Valves & Actuators

Mixing & Blending

Process Heating & Cooling

Powder & Bulk solids

FEBRUARY

Pharmaceutical
Processing

Dust Containment

Level Measurement

Filtration & Separation

MARCH

Powder & Bulk Solids

Pneumatic & Mechanical

Conveyors

Food & Beverage

Pump Systems

APRIL

Oil & Gas

Valves & Actuators

Process Automation

Asset Management

MAY

Motors & Drives

VFDs

Condition Monitoring

Screeners & Separators

JUNE

Process Control &
Automation

Mixing & Blending

PLC/SCADA

Chemical Processing

Pressure & Temperature Weighers & Feeders Bagging & Packaging Couplings & Fittings Valves & Actuators Sensors
PRODUCT
SPOTLIGHTS Mills, Granulators &
Piping, Tube & Hose Bearings & Seals ’Crushers Tanks & Vessels Pumps & Compressors Dryers & Evaporators
ProFood Tech SOl el Sensors Expo
Conference
BONUS
DISTRIBUTION INTERPHEX NPE
Powder & Bulk Solids
Show
EDITORIAL
DEADLINE 11/6/20 12/18/20 1/15/21 2/12/21 3/19/21 4/16/21
AD CLOSE 12/15/20 1/25/21 3/1/21 3/26/21 4/23/21 5/28/21
MATERIALS DUE 12/22/20 1/28/21 3/4/21 3/31/21 4/28/21 6/3/21
Jesse Osborne Molly Rogers
EDITORIN CHIEF MANAGING EDITOR
920.393.7730 205.409.0843

josborne@endeavorb2b.com

mrogers@endeavorb2b.com




ISSUE FOCUS

FEATURES &
CASE STUDIES

PRODUCT
SPOTLIGHTS

BONUS
DISTRIBUTION

EDITORIAL
DEADLINE

AD CLOSE

MATERIALS DUE

JULY

Plant Maintenance &
Safety

Preventive Maintenance

Control Panels &
Enclosures

Piping, Tube & Hose

Bearings & Seals

Weighers & Feeders

5/14/21

6/25/21

6/30/21

AUGUST

Pump Systems

Size Reduction

Compressors, Blowers &
Fans

EPCs

Level Measurement

Conveyors

Pack Expo

6/18/21

7/26/21

7/29/21

SEPTEMBER

Food & Beverage

Bearings & Seals

Mills, Granulators &
Crushers

Wastewater

Process Automation

Filtration & Separation

Process Expo

WEFTEC

7/16/21

8/20/21

8/25/21

OCTOBER

Chemical Processing

Pressure & Temperature

Powder & Bulk Solids

Bagging & Packaging

Valves & Actuators

Screeners & Separators

The Chem Show

8/13/21

9/27/21

9/30/21

£}

facebook.com/processingmagazine

NOVEMBER

Instrumentation & Control

Emissions Monitoring

Conveyors

System Integration

Flowmeters

Pressure & Temperature

Power Gen

9/17/21

10/25/21

10/28/21

o

twitter.com/processingmag

DECEMBER

Breakthrough Products
Awards R

Valves & Actuators
Metals & Mining
Hazardous Materials
Blowers & Fans

Bins & Hoppers

10/15/21
11/18/21

11/23/21

in/

linkedin.com/groups/4050058
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PROCESS INSTRUMENTATION
(formerly Flow Control)

PI. Process Instrumentation serves professionals who design and operate the instruments that
measure the parameters of systems that control liquids and gases in industrial processes.

3%
R 5% Consultinngystem
Research & Integration
IE EJ Development

21% 42%
36,100 NEW NAME Plant Corporate
Print & Digital Subscribers* Operations Management

SAME VISION

— New for 2021! Flow Control has been
76.238 rebranded as P/. Process Instrumentation.
’ The new name better represents the

JOB
FUNCTION

Average Monthly Website Pageviews**

[ X P ,
() ] PRI will continue Flow Control’s legacy of

35191 serving the highest-level content to the 36K+
’ professionals who design and operate
industrial process control instrumentation.

content our audience has grown to rely on.

Average Monthly Website Users**
23,130

28%

Engineering
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Pl.

PROCESS INSTRUMENTATION

(formerly Flow Control)

PRINT ADVERTISING RATES | SPECS

4-COLOR DISPLAY RATES ‘ 1x ‘ 3x ‘ 6x ‘ 12x Print Production Manager:
Shirley Gamboa
2-Page Spread $10,130 $9,720 $9,025 $8,665 sgamboa@endeavorb2b.com
Full Page 36,145 35,530 35,220 34,780 Cancellations: Cancellations must be
2/3 Page V $4,730 $4,255 $4,015 $3,835 submitted in writing and will not be
accepted after the published ad
1/2 Page V/H/I 34,255 33,825 33,615 33,415 material deadline. Cover positions
1/3 Page V/S $3,780 $3,405 $3,225 $2,890 cannot be canceled. Verbal
cancellations will not be accepted.
1/4 Page V $2,840 $2,555 $2,410 $2,100

High-Impact Print Options
Available (Multi-Page, Faux Covers,
Cover Rates ‘ Inside Front Cover ‘ Inside Back Cover ‘ Back Cover Belly Bands, Gatefolds, and

Earned rate +15% Earned rate +10% Earned rate +25% Inserts):
Contact your account manager for

rates and specifications.

DIMENSIONS (inCheS) ‘ Live* ‘ Trim ‘ Bleed* Gross Rates Apply: Gross rates
Spread 15x10.25 15.5 x 10.75 15.75x 11 based on number of insertions within
a 12-month period.
Full Page 7.25x10.25 7.75%10.75 8x11
Publication Trim Size:
2/3 PageV 45x%x10.25 5x10.75 5.25x11 7.75x 10.75 inches
1/2 Page | 4.5x7.375 5x7.875 5.25x 8.125
Binding Method: Saddle Stitched
1/2 Page H 7.25%x4.875 7.75%5.375 8 x5.625
1/2 Page V 3.375%10.25 3.875% 10.75 4.125%11 Send Print Advertising
Submission to:
1/3 PageV 2.25x10.25 2.75x10.75 3x11 ebm-admaterial@endeavorb2b.com
1/3 page Squa re 4.4375 % 4.875 *Ads with bleed - extend bleed 0.125 inches beyond the trim.
*All live matter not intended to bleed should be kept
1/4 Page V 3.25x4.875 0.25 inch from trim. Spread ads should allow a total of

0.1875 inch safety in gutter.

A




PROCESS INSTRUMENTATION
(formerly Flow Control)

Food & Beverage

Level Measurement

Filtration & Separation

Positive Displacement
Flowmeters

Level Transmitters

Process Controllers

FEBRUARY MARCH

Pharmaceutical
Processing

Piping, Tubing & Hoses

Temperature
Measurement

Diaphragm Seals

Pressure Measurement

Flow Measurement

JANUARY
ISSUE FOCUS Process Control
Steam Measurement
ATINLIES Boiler Monitorin
CASE STUDIES &
Process Cooling
Measurement
SPECIAL
SECTIONS
Temperature
PRODUCT Instrumentation
SPOTLIGHTS
Coriolis Flowmeters
AHR Expo
BONUS
DISTRIBUTION
EDITORIAL
DEADLINE Loy
AD CLOSE 12/9/20
MATERIALS DUE 12/14/20
Jesse Osborne
EDITOR IN CHIEF
920.393.7730

josborne@endeavorb2b.com

ProFood Tech
INTERPHEX

11/12/20 12/14/20
1/11/21 2/16/21
1/14/21 2/19/21

Molly Rogers

MANAGING EDITOR

205.409.0843

mrogers@endeavorb2b.com

2021 EDITORIAL CALENDAR

APRIL

Oil & Gas

Tank Monitoring

Custody Transfer

Remote Monitoring

Instrumentation Software

Vortex Flowmeters

Offshore Technology
Conference

1/21/21

3/15/21

3/18/21

MAY

Valve Monitoring

Pressure Management

Temperature Controls

Seal Selection

Sensors

Thermowells

Sensors Expo

EASA

2/22/21

4/12/21

4/15/21

JUNE

Instrumentation
Maintenance

Corrosion Monitoring

Ultrasonic Flowmeters

Innovation Awards
Nominees {

Ultrasonic Measurement

Pressure Measurement

3/22/21

5/17/21

5/20/21



ISSUE FOCUS

FEATURES &
CASE STUDIES

SPECIAL
SECTIONS

PRODUCT
SPOTLIGHTS

BONUS
DISTRIBUTION

EDITORIAL
DEADLINE

AD CLOSE

MATERIALS DUE

JuLy

Wireless Instrumentation

Nondestructive Testing

Vibration Analysis &
Prevention

Data Management

Positioners

Seals

4/21/21

6/14/21

6/17/21

AUGUST

Pump Monitoring

Cavitation Detection

Process Controllers

Pump Control

Valves

5/20/21

7/13/21

7/16/21

SEPTEMBER

Level Measurement

Condition Monitoring

Differential Pressure

Turbine Flowmeters

Flow Measurement

Temperature
Measurement

WEFTEC

Process Expo

6/17/21

8/10/21

8/13/21

OCTOBER

Chemical Processing

Remote Monitoring

Metering Pumps

Innovation Awards:

Honoree Case Studies {

Transmitters &
Transducers

Liquid Analyzers

The Chem Show

7/22/21
9/14/21

9/17/21

O

facebook.com/fPlprocessinstrumentation

NOVEMBER

Power Generation

Emissions Monitoring

Multivariable
Measurement

Instrumentation Software
Gas Instrumentation

Power Gen

8/20/21
10/12/21

10/15/21

o

twitter.com/pi_processinst

DECEMBER

Process Instrumentation
Update

Calibration

Control Valves

Electromagnetic
Flowmeters

Sensors

Wireless Instrumentation

9/22/21
11/5/21

11/10/21

in/

linkedin.com/showcase/pi-process-instrumentation/
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WaterWorld.

WaterWorld is dedicated to delivering up-to-date information on technology,
products, and trends in the municipal water and wastewater industries.

AUDIENCE INSIGHT TOP 10 RECOMMEND/SPECIFY/
3% PURCHASE PRODUCTS*
ISE]

15% Sﬁientiﬁch&
11% Other esearc Engineering & Construction Services 39%
68,000 Operations
Print & Digital Subscribers™ 4% Water Treatment Equipment 32%
Purchasing/
10% Marketing/Sales Pumps 31%
Engineering &

18 1,076 Design Staff

Average Monthly Website Pageviews**
0o
<4Be>r
72,525

Average Monthly Website Users**

Safety Equipment 30%

JOB
FUNCTION

E
26,244

eNewsletter Subscribers

34% - - 5
Meters & Meter Reading Equipment 27%

Executive/
24% Administrative
Engineering/Engineering & Management
Operations Management
37,750+
Facebook Audience: 10,470+ BUSI N ESS & | N D UST RY
Twitter Followers: 21,600+
LinkedIn: 5,800+ 0, =z =
’ . 28% 27% < $3
i) o = EE]
— © = = = O o] =
c c > o =2 . - Q
[ . 5 oy > 16% = £3 s 2a
ge g 5% z= 53 <3 5 83 o
S5 > = ) o ~ o
s @ 28 s £z < oe R
21,953 ] =5 S8 o0 g © & < S > 59 28
| 25 i g5 £ 2 58 <% 34 52 85 5% 12
Total Video Plays Ce s = = E3 2% £ 5 2 < 3% 2% £3 ° »3 .
H L QO [ + O -
1,830 Video Plays Per Month = 2 =35 o 2 g 232 o SE % gL 23 1% g 23 2%
25 28 & ESEE CEimmm B3 ¢35 s S < NN
Video Consumption (6/1/19-5/31/20) n ] n O = w £ [NVY X O s >% O+
Q Population served of the 30,087 water and/or wastewater systems/plants subscribers* *Source: Publisher’s own data. VAC audit pending.
7% 500 or less / 9% 501-3,300 / 8% 3,301-10,000 / 11% 10,001-100,000 / 7% Greater than 100,000 ** Google Analytics
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WaterWorld

PRINT ADVERTISING RATES | SPECS

4-COLOR DISPLAY RATES | x| x| ex | 1
Full Page Spread $12,905 $12,355 $11,800 $10,685
Standard Page $9,105 $8,565 $8,200 $7,500
2/3 Page $7,145 $6,865 $6,580 $6,055
1/2 Page $5,290 $5,125 $4,965 $4,665
1/3 Page $3,955 $3,840 $3,740 $3,545
1/4 Page $3,320 $3,230 $3,140 $2,990
1/6 Page $1,975 $1,890 $1,810 $1,665
Bulletin Board $625 $625 $625 $625
Cover Rates | Inside Front Cover | Inside Back Cover | Back Cover

CLASSIFIEDS

One column width (1” x 2”) (Add $100 for each additional columninch) = $125

Earned rate +15%

Special Borders, one-time charge

Logo Addition, one-time charge

Blind Box Ad*

Spread

Full Page

2/3 Page V

1/2 Page |

1/2 Page H

1/2 PageV

1/3 PageV

1/3 Page Square
1/4 PageV

1/6 Page

DIMENSIONS (inches) | Live*

15x10
7.25x10
4.5x10
4.5%x7.375
7.25%x4.875
3.375%x10
2.25%10
4.4375x4.875
3.25x4.875
2.125x4.875

Earned rate +10% Earned rate +25%

|1x|2x|6x

$120 $110

$40

$40

$4O *Per insertion

| Trim | Bleed*

15.5x10.5 15.75x 10.75
7.75%10.5 8% 10.75
5x10.5 5.25x 10.75
5x7.875 5.25x 8.125
7.75x5.375 8% 5.625
3.875x 10.5 4.125x10.75
2.75x10.5 3x10.75

*Ads with bleed - extend bleed 0.125 inches beyond the trim.

*All live matter not intended to bleed should be kept
0.25 inch from trim. Spread ads should allow a total of
0.1875 inch safety in gutter.

Print Production Manager:
Diane Carlton
dcarlton@endeavorb2b.com

Cancellations: Cancellations
must be submitted in writing and
will not be accepted after the
published ad material deadline.
Cover positions cannot be
canceled. Verbal cancellations will
not be accepted.

High-lmpact Print Options
Available (Multi-Page, Faux
Covers, Belly Bands, Gatefolds,
and Inserts):

Contact your account manager
for rates and specifications

Gross Rates Apply: Gross rates
based on number of insertions
within a 12-month period.

Printing Method: Web Offset

Publication Trim Size:
7.75x10.5 inches

Binding Method: Perfect Bound
Send Print Advertising

Submission to:
ebm-admaterial@endeavorb2b.com
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WatertWorld. 2021 EDITORIAL CALENDAR

ISSUE FOCUS

FEATURES &
CASE STUDIES

SPECIAL
SECTIONS

PRODUCT
SPOTLIGHTS

BONUS
DISTRIBUTION

READERSHIP
STUDY

EDITORIAL
DEADLINE

AD CLOSE

MATERIALS DUE

JANUARY

Legislative & Regulatory
Review

Meters & Meter Reading

Pipes

Water Utility Management

Valves & Seals

Wastewater Treatment

Baxter Readership Survey

11/9/20

12/10/20

12/14/20

Alanna Maya
EDITOR

(918) 203-4995
amaya@endeavorb2b.com

FEBRUARY

Smart Water

Desalination

Energy Management

Pumps & Systems

Drinking Water Treatment

12/7/20

1/11/21

1/13/21

MARCH

Aging Infrastructure

Wastewater Treatment

Tanks & Structures

Meters & Meter Reading

Biosolids

1/11/21

2/9/21

2/11/21

APRIL

Funding

Wastewater Reuse

Disinfection

Water Utility Management

Filtration

Aeration & Mixing
Systems

WWETT

2/8/21

3/16/21

3/18/21

L\

Drinking Water Treatment
Innovations

Editor's Choice

AWWA Show Preview

Disinfection

SCADA & Process Control

AWWA ACE

3/8/21

4/13/21

4/15/21

JUNE

Asset Management

Pumps

Leak Detection

Water Utility Management

Chemicals & Application
Equipment

AWWA/AMTA Membrane
Technology Conference

4/12/21

5/10/21

5/12/21



JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

ISSUE FOCUS Water Reuse Green Infrastructure Waste“\:v::\e/;'tl'if:gment Sustainability Security Market Review/Forecast

ite IOVl Pl Aeration Editor's Choice Membranes Corrosion Control Biosolids

Measurement
FEATURES &
CASE STUDIES
Energy Management Nutrient Removal Odor Control Drinking Water Treatment Filtration
SPECIAL . Water Connections: Smart . . Water Connections: Smart
SECTIONS Water Utility Management Water Systems WEFTEC Show Preview | Water Utility Management Water Systems
Lab, Sampling & Analysis Wastewater Treatment Chem|cals.& AP Computers & Software Detectors, Monitors & Odor/Corrosion Control
Equipment Recorders
PRODUCT
SPOTLIGHTS Memb & Related Sludge D tering & Fl Level & P
embranes & Retate Tanks & Structures Pipes & Fittings udge bewatering Safety Equipment Oy FEM Al
Systems Processing Monitoring
NRWA - WaterPro WEFTEC
BONUS
DISTRIBUTION
StormCon

EDITORIAL
DEADLINE S 6/7/21 7/12/21 8/9/21 9/13/21 10/11/21
AD CLOSE 6/14/21 7/13/21 8/16/21 9/14/21 10/12/21 11/12/21
MATERIALS DUE 6/16/21 7/15/21 8/18/21 9/16/21 10/14/21 11/16/21

in/

linkedin.com/groups/1965670

)

facebook.com/waterworldmag

O

twitter.com/WaterWorld

A
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STORMWATER

Stormwater is the premier resource for professionals involved in the design,
control, and management of stormwater runoff and erosion control.

AUDIENCE INSIGHT

SEI

33,365

Print & Digital Subscribers*

L)

19,392

Average Monthly Website Pageviews**

00e
L)

5,789

Average Monthly Website Users**

b=
13,598

eNewsletter Subscribers

L

2,470+

Twitter Followers: 3,480+

10%
Director
4%
Other

Planner

21%

Engineer

JOB
FUNCTION

32%
Owner
24%

Manager

BUSINESS & INDUSTRY

ACTIONS TAKEN AS A RESULT OF
READING AN ADVERTISEMENT IN
STORMWATER MAGAZINE ***

Purchased a product or service 8%
Other 6%

Stormwater: 2,480+ ;
Erosion Control: 1,000+ 280/ E
— S o
-
= 24% 2 38
4= T »n 0, =i
= - z z £ £8 15% 22
S e 5 i 23 Se 8
+ = ‘= = - c [} ~ C [CIN ~ = el -
914 _5 5 2. 7% 5 5 3 S w 2.9 55 SE 2z
. . = € oz 0 € € 3 =5 E=Ie o= 56 gy <Y
Average Webinar Registrants 2 e > ¢ — €S 3% ®¢< O 3% %= o 3 =3 52 4% I3
. L . 2% 26 2% <2 0 & ° 73 59 32 23 2% S3 Bk S® g2
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STORMWATER

PRINT ADVERTISING RATES | SPECS

4-COLOR DISPLAY RATES | o | s | ex | ax PrilntProduction Manager:
Melissa Meng

Full Page Spread $8,030 $7,510 $7,205 $7,190 mmeng@endeavorb2b.com

Full Page $5,250 $5,170 $5,105 $4,955

2/3 Page $4.520 $4 450 $4.400 $4.320 Cancella.tlons.: Can'c.ellatlons must
be submitted in writing and will

1/2 Page (iSland) $4,365 $4,315 $4,095 $4,04O not be accepted after the

1/2 Page $3,770 $3,715 $3,665 $3,630 published ad material deadline.
Cover positions cannot be

1/3 Page 33,135 53,115 53,085 33,040 canceled. Verbal cancellations will

1/4 Page $2,855 $2,815 $2,790 $2,760 not be accepted.

High-Impact Print Options
Available (Multi-Page, Faux
Earned rate +15% Earned rate +10% Earned rate +25% Covers, Belly Bands, Gatefolds,
and Inserts):

Contact your account manager for
CLASSIFIEDS | 1x | 2X | 6x rates and specifications.

Cover Rates | Inside Front Cover | Inside Back Cover | Back Cover

One column width (1”7 x 2”) (Add $100 for each additional columninch) ~ $125 = $120 $110
Gross Rates Apply: Gross rates

Special Borders, one-time charge $40 based on number of insertions
Logo Addition, one-time charge $40 within a 12-month period.
Blind Box Ad* $40 | Lo

Perinsertion Printing Method: Web Offset
DIMENSIONS (inches) | Live* | Trim | Bleed* Publication Trim Size:
Spread 15x10.25 15.5x10.75 15.75x 11 7.75x10.5 inches
Full Page 7.25x10.25 7.75%x10.75 8x11 Binding Method: Perfect Bound
2/3 PageV 4.5x%x10.25 5x10.75 5.25x11

Send Print Advertising

1/2 Page | 4.5x7.375 5x7.875 5.25x 8.125 ..
Submission to:
1/2 PageV 3.375x10.25 3.875x10.75 4.125x11
1/3 Page V 2.25%x10.25 2.75x10.75 3x11
1/3 Page Square 4.4375 x 4.875 *Ads with bleed - extend bleed 0.125 inches beyond the trim.
*AlLLi i ded to bleed should be k
1/4 Page \ 3.25x4.875 0.25 ;ﬁiﬂ?éﬁrtrﬁ.lgﬁrgag atjos sfi?ul; a?ll(J)W aetofaﬁtof

0.1875 inch safety in gutter.
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STORMWATER 2021 EDITORIAL CALENDAR

WINTER (FEBRUARY)

Stormwater Management

FEATURES & Green Infrastructure
CASE STUDIES
Public Outreach

PRODUCT Erosion Control
SPOTLIGHTS

IECA/Geosynthetics
BONUS No-Dig Show
DISTRIBUTION
READERSHIP
STUDY
EDITORIAL 12/14/20
DEADLINE
AD CLOSE 1/11/21
MATERIALS DUE 1/19/21

Angela Godwin

EDITORAL DIRECTOR
(603) 891-9221
agodwin@endeavorb2b.com

SPRING (MAY)

Construction Site Challenges

Vegetation Management

Pipeline Rehabilitation

Pipes and Pumps

WWETT

AWWA ACE

Baxter Readership Survey

3/12/21

4/12/21

4/19/21

SUMMER (AUGUST) FALL (NOVEMBER)
Extreme Weather Recovery Highway Erosion
Soil & Seeds Maintenance
PFAS Hydroseeding
Sweepers Permeable Pavers
APWA/PWX
CASQA
WEFTEC
StormCon/NRWA
6/14/21 9/13/21
7/13/21 10/12/21
7/20/21 10/19/21
facebook.com/StormwaterMagazine  twitter.com/stormwatermag linkedin.com/company/

stormwater-magazine/



Water

Technology

Water Technology serves professionals who are focused on industrial water and
wastewater management including treatment, monitoring, storage, disposal and reuse.

AUDIENCE INSIGHT

SEI

49,750

Print & Digital Subscribers*

94,800

Average Monthly Website Pageviews™*

00o
qh»

48,502

Average Monthly Website Users**
26,892

eNewsletter Subscribers

30,830+

Facebook Audience: 10,150+
Twitter Followers: 20,680+

17

1%
Environmental &
Safety Management 5%
11% 3% Research & 2%
Executive/ Purchasing/ Development (]
Administrative Marketing/Sales Other

Management

20%
Operations/Plant
Operations

JOB
FUNCTION

28% 31%

TOP 10 RECOMMEND/SPECIFY/
PURCHASE PRODUCTS*

Pumps 13%
Filtration Equipment / Membranes 12%

Piping, Fittings & Related Products

Corporate & - -
General ';4 anagement Engmeeymg/ Engineering &
Operations Management/ . > . n n o
Engineering & Design Staff Engineering, Construction Services & Equipment 10%
-~ ®© ~ 9— "
20% 22% g2 $ o ]
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*Source: June 2020 VAC Statement
** Google Analytics



Water

Technology
PRINT ADVERTISING RATES | SPECS

4-COLOR DISPLAY RATES 1x 3x 6x

2-Page Spread $11,240 $10,770 $10,505
Full Page $6,830 $6,145 $5,805
2/3 Page V $5,255 $4,730 $4,465
1/2 Page V/H/I $4,730 $4,255 $4,015
1/3 PageV $4,200 $3,780 $3,575
1/4 PageV $3,150 $2,840 $2,680
Cover Rates ‘ Inside Front Cover ‘ Inside Back Cover ‘ Back Cover

Earned rate +15% Earned rate +10% Earned rate +25%

CLASSIFIEDS 1x 2Xx 6X
One column width (1” x 2”) (Add $100 for each additional columninch) ~ $125 = $120 $110

Special Borders, one-time charge $40

Logo Addition, one-time charge $40

Blind Box Ad* $40 | .o insertion
DIMENSIONS (inches) ‘ Live* Trim Bleed*

Spread 15x10.25 15.5x10.75 15.75x11

Full Page 7.25x10.25 7.75%10.75 8x11

2/3 Page V 4.5x10.25 5x10.75 5.25x11

1/2 Page | 4.5x7.375 5x7.875 5.25x 8.125

1/2 Page H 7.25x4.875 7.75%5.375 8x5.625

1/2 PageV 3.375%10.25 3.875%x10.75 4.125x11

1/3 PageV 2.25x10.25 2.75x10.75 3x11

1/3 Page Square 4.4375 x 4.875 *Ads with bleed - extend bleed 0.125 inches beyond the trim.
1/4 Page V 3.25x4.875 025 inch rom trm. Spread 268 should allow 3 el of

0.1875 inch safety in gutter.

Print Production Manager:
Diane Carlton
dcarlton@endeavorb2b.com

Cancellations: Cancellations
must be submitted in writing and
will not be accepted after the
published ad material deadline.
Cover positions cannot be
canceled. Verbal cancellations will
not be accepted.

High-lmpact Print Options
Available (Multi-Page, Faux
Covers, Belly Bands, Gatefolds,
and Inserts):

Contact your account manager
for rates and specifications

Gross Rates Apply: Gross rates
based on number of insertions
within a 12-month period.

Printing Method: Web Offset

Publication Trim Size:
7.75x10.75 inches

Binding Method: Perfect Bound
Send Print Advertising

Submission to:
ebm-admaterial@endeavorb2b.com

A
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Wa

ter

Technology 2021 EDITORIAL CALENDAR

ISSUE FOCUS

FEATURES &
CASE STUDIES

SPECIAL
SECTIONS

PRODUCT
SPOTLIGHTS

BONUS
DISTRIBUTION

EDITORIAL
DEADLINE

AD CLOSE

MATERIALS DUE

JANUARY/FEBRUARY

Food & Beverage
Desalination

Water Reuse

Craft Brewers Conference
Show Preview

Membranes

Flow, Level & Pressure
Measurement

INTERPHEX

Craft Brewers Conference

11/30/20

1/15/21

1/21/21
Daniel Gaddy
EDITOR

(205) 409-0094
dgaddy@endeavorb2b.com

MARCH/APRIL
Oil & Gas Production

Produced Water

Treatment

Wastewater Treatment

Valves & Actuators

Pipes & Fittings

Offshore Technology

Conference

WQA

1/25/21

3/19/21

3/24/21

MAY/JUNE

Manufacturing

Boiler Feedwater

Anaerobic Digestion

MTC Show Preview

Sludge Dewatering &
Processing

Lab & Sampling
Equipment

AWWA ACE

AWWA/AMTA Membrane
Technology Conference

3/22/21

5/14/21

5/19/21

JULY/AUGUST

Power Generation

Cooling Water

Sludge Management

WEFTEC Show Preview

StormCon Show Preview

Pumps, Motors & Drives

Filtration

WEFTEC

StormCon

5/24/21

7/19/21

7/22/21

4

facebook.com/WaterTechnology

SEPTEMBER/OCTOBER

Chemical & Petrochemical
Processing

Energy Efficiency

Monitoring

SCADA & Automation
Sensors & Monitors
The Chem Show
AWT
IWC
7/26/21
9/20/21

9/23/21

O

twitter.com/WaterTechOnline

NOVEMBER/DECEMBER

Technology Trends &
Outlook

Zero Liquid Discharge

lon Exchange &
Deionization

Disinfection

Corrosion & Odor Control

9/20/21
11/18/21

11/23/21

in/

linkedin.com/showcase/11100385/



@ ENDEAVOR
BUSINESS MEDIA
PROCESS WATER GROUP

MARKETING SOLUTIONS GUIDE

Our portfolio of media and advertising solutions are
built to leverage trusted content and high-performing
channels. The result is successful campaigns that drive
conversion for marketers through intelligence gathering,
content development, interactive storytelling, targeted
campaigns and lead generation.

« RESEARCH o NEWSLETTERS

o LEAD GENERATION o NATIVE ADVERTISING

o EVENTS o TARGETED MARKETING
« VIDEO o PRINT ADVERTISING

DIGITAL ADVERTISING MARKETING SERVICES

A




INDUSTRY
INSIGHTS

Leverage research as a lead
generator by providing your
audience with research-backed
data on hot-button issues. Measure
pain points, organizational impact
and future outlooks on specific topics,
use data points to drive your content
marketing strategy.

Deliverable is a 10-15 page report that
provides a clear understanding of the topic
and helps audiences benchmark their position
relative to their peers.

@ﬂ VIEW ALL RESEARCH
21

RESEARCH

Start with Insights to Guide your Marketing Strategy

Rely on our research development and data analysis expertise to ensure your program delivers meaningful and relevant insights.
Subject matter experts will help guide thought leadership topics and ensure statistically valid results from target audiences.

STAT E OF THE
MARKET

Develop thought leadership and
generate high-quality leads with
this market-facing research report
that will help your target audience
understand the forces at play and
gain insights for smart decision-
making.

Deliverable is a 20-25 page, fully designed
graphic report, coupled with subject matter
analysis. End result is a premium content
marketing asset.

BRAND
PERCEPTION

Better understand how decision-
making professionals perceive

your brand, products or solutions.

Gauge purchase intent and deliver
insights into the positioning of your
brand among your competitors so
you can take your marketing strategy
to the next level.

STRATEGIC
INSIGHTS STUDY

Mine data points across a variety
of social and online channels

to uncover brand, competitive,
industry and audience trends and
insights. This marketing intelligence
solution will deliver a key insights
report that provides valuable
insights to your executives as well as
marketing, product, and sales teams.


https://industrial.endeavorb2b.com/research/

SHORT FORM CONTENT

These easy-to-execute content types deliver big
impact and help Marketers to efficiently create lead
generation assets that can be promoted in a variety

of channels.

CUSTOM
L EAD-GENERATION
PROGRAMS

Programs that are built to deliver high-quality
leads by leveraging high-quality content,
exclusively branded environments and promotional
marketing to target audiences. Tap into our marketing
and topic expertise to create a unique experience that
attracts and engages decision makers.

LEAD GENERATION

Solutions that Meet All Your Lead Needs

Our portfolio of modern marketing solutions provides Marketers with the resources and
solutions they need for meeting goals and delivering high-quality leads.

WEBINARS

Webinars continue to be a top performer for
Marketers, generating highly qualified leads and
helping to accelerate decision making. Our portfolio
of unique webinar options offers a variety of formats
to help you achieve your goals.

LONG FORM CONTENT

Complex decision making requires in-depth
content that addresses very specific needs.
Traditional white papers, eBooks and case studies are
effective lead generators and can be super charged
when paired with our new Story Design solution.

IN-PERSON EVENTS

Proven as one of the most effective strategies for
generating leads, in-person events are finding their
way back onto calendars. Create connections and
keep your marketing pipeline full with leads from our
industry-focused events.

22



WEBINARS

Proven Formats that Generate Highly Qualified Leads

Unique formats, subject matter experts and engaged audiences that are looking for answers to their biggest challenges.
Promotional campaigns target the audience you want and engagement metrics help you score leads.

WEBINARS

Position your company
as an industry expert and
connect with prospects
who are seeking education
on a key topic or solution

to their challenge. Create
powerful, engaging content
that generates qualified leads
and allows you to connect
with decision makers.
Includes: Promotional Program,

Full Contact Information, 2 Custom
Questions, Engagement Metrics

Q, VIEW ALL WEBINARS
23

NEW!
WEBCHATS

Rethink traditional
hour-long webinars and
engage busy decision-
makers with 30 minutes of
topic-based conversation
and interactivity. This new,
video-based format features
your subject matter expert
providing powerful thought
leadership while generating
leads.

Includes: Promotional Program, Full

Contact Information, Engagement
Metrics

VIRTUAL
ROUND
TABLE

Assemble your team of
topic experts and give
users the opportunity

to connect through a live
streaming experience.
Perfect for delivering industry
know-how from a variety of
perspectives and helping
professionals understand the
impact of industry trends.
Includes: Promotional Program,

Full Contact Information, 2 Custom
Questions, Engagement Metrics

WEBINAR
EXECUTIVE
SUMMARY

Gain greater return on
your webinar investment
by engaging leads
immediately after your
event with this customer
developed Executive
Summary and series of three
emails to webinar registrants.
Includes: 2 page Executive Summary,

3x Post Event Email Campaign,
Engagement Metrics



https://industrial.endeavorb2b.com/lead-generation/webinars/

SHORT FORM CONTENT

A Must-Have for Content Marketing Success

Easy-to-execute content types, condensed deliverables and design services make short form content a go-to for savvy
marketers. Promotional campaigns engage busy decision makers, delivering the highlights while positioning your brand
as a source for helpful information.

ASK THE

EXPERT

Shine a light on your in-house
expertise and position your
brand with thought leadership
with this quick-hit asset built off
of an interview conducted by our
subject matter expert.

Includes: Asset Hosting, Basic Promotional
Program, Full Contact Information,
2 Custom Questions

‘"-a

Answer common questions
about a particular topic, issue or
trend and convey your industry
expertise. Our proven format
creates high-quality content while
requiring minimal deliverables from
your product team.

Includes: Asset Hosting, Basic Promotional
Program, Full Contact Information,
2 Custom Questions

TOP TIPS

Feature 5 to 10 brief tips or
steps, with graphic design, that
will help your audience better
understand a topic or guide them
toward a purchase decision.

Includes: Asset Hosting, Basic Promotional
Program, Full Contact Information,
2 Custom Questions

o

INFOGRAPHICS

Draw a wider viewing audience
with one of the most popular
forms of content on the web
today. Powerful for helping users
translate data into insights and

a great tool for increasing social
engagement and sharing.

Includes: Design Services and Basic
Promotional Program

VIEW ALL SHORT FORM CONTENT @
24


https://industrial.endeavorb2b.com/lead-generation/short-form-content/

LONG FORM CONTENT

Deliver Solutions for the Most Complex Challenges

Complex topics require long form content that addresses very specific needs to help accelerate decision making. Promotional
campaigns built to target decision makers and influencers leverage our 1st party data and insights.

WHITE PAPERS EBOOKS CASE STUDIES

Introduce emerging technologies, Help solve problems and deliver Bring to the forefront an outside
expand on research results or explain know-how through a fully designed perspective on your solutions.

a complex topic with a white paper eBook format. Leverage our existing Showcase success stories from real
hosted on our site. This content type is high-performing content to create a customers and deliver an authentic
useful for driving prospects through the collection of valuable evergreen articles representation of your solutions and
consideration phase and accelerating on a compelling topic that is relevant to challenges they can solve.
purchase decisions. audiences.

Including: Content Creation, Asset Hosting, Basic

Including: Content Development and Creation, Asset Including: Asset Hosting, Basic Promotional Promotional Program, Full Contact Information,

Hosting, Basic Promotional Program, Full Contact Program, Full Contact Information, 2 Custom 2 Custom Questions
Information, 2 Custom Questions Questions

Q! VIEW ALL LONG FORM CONTENT
25


https://industrial.endeavorb2b.com/lead-generation/ebooks-white-papers-case-studies/

CUSTOM PROGRAMS

Lead Generation Programs Built for Your Goals

Programs that are the perfect combination of push and pull marketing to ensure maximum ROl and
high-quality leads. Promotional campaigns custom built to meet your objectives and exclusively
branded environments that showcase your best content.

AMPLIFY

Accelerate the decision-making process and guide prospects with this 3 step lead nurturing program that leverages unique
email promotions and landing pages to engage an audience based on your specific criteria.

CONTENT ENGAGEMENT CENTERS

Aggregate your premium content and lead gen assets into a digital hub designed to accelerate decision making through an
immersive experience where prospects can self-educate, content binge and nurture themselves. Benefit from increased conver-
sion rates and more sales ready leads.

CONTENT SYNDICATION PROGRAMS

Syndicate your valuable thought leadership content across our brand channels and reach highly relevant audiences
with interest in the content’s topic. Registration is required to view the content and campaign report metrics are provided
with contact information for each lead.

STORY DESIGN

Tell your story with a visual approach and take your in-depth content marketing asset (WhitePaper, eBook or Webinar )to the
next level, hosting it surrounded by interactive graphics and video to deliver deep engagement from target audiences.

ENDEAVOR

BUSINESS MEDIAw
VIEW ALL CUSTOM LEAD GEN PROGRAMS @
26


https://industrial.endeavorb2b.com/lead-generation/
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IN-PERSON EVENTS

Live Events that Create Connections and Generate High Quality Leads

Industry leading events that attract professional audiences seeking new products, services and solutions
to solve their biggest challenges.

THE SUEFACE WATER OUALITY

StormcCon

StormCon brings together stormwater and surface water-quality professionals from all over the world who are seeking
the most up-to-date industry news, breakthroughs in water technology, and the finest products and services offered in
the water sector. Don’t miss this once a year opportunity to directly interact with such a highly representative, influential
group of professionals who are passionate about water-quality issues.

For more information on attending, exhibiting, or sponsoring please visit: www.stormcon.com

The Municipal Wastewater Summit is a unique way to spend two in-depth days with senior decision makers
who are responsible for wastewater. If you sell to Municipal Wastewater Directors, you'll want to

be at the Summit. You'll share two days of private meetings and social activities with Directors you're
interested in meeting, and who are interested in meeting with you.

For more information on attending, exhibiting, or sponsoring please visit: www.municipalwastewatersummit.com

Since 2014, the Smart Water Summit has been bringing Vendor Partners together with North American
Water Utilities in an intimate setting to begin updating technology and improving North American
Water Utility Infrastructure.

For more information on attending, exhibiting, or sponsoring please visit:www.smartwatersummit.com

FYENDEAVOR

BUSINESS MEDIA



VIDEO

Creative Solutions for Video at any Budget

Rely on our technology platforms, proven techniques and design skills to create video that is engaging.
Choose from a variety of formats that are designed to meet your goals and suitable for multi-channel content strategy.

QUICKCHAT
VIDEO

Capture key insights from
your experts through these
4-6 minute editorially-
driven video interviews that
help to deliver broader context
to the issues being covered.
Leverage our topic expertise,
technology platform and

light video editing to create a
powerful video asset.

EXPLAINER
VIDEO

Break down complex topics
into simple and easy-to-
digest animated videos that
are 30-45 seconds long. This
alternative video type requires
minimal deliverables from you,
making for easy, cost effective
production. Great for social
promotions.

EVENT
VIDEO

Extend your presence beyond
just two or three days at a
show. Our in-booth interviews
are a creative, low-cost way
to maximize your exhibition
investment. Before the event,
our pre-show e-newsletter
invites our audience to your
booth. After the event, your
in-booth interview is promoted
on our website and through our
e-newsletters, exposing your

company to additional prospects.

CUSTOM VIDEQO

PRODUCTION

Take control of your video
content strategy, optimizing
the medium to best serve
your brand and your
marketing goals. Our team of
production and design experts
will consult with you to create
video that reflects your brand,
tells your story, and showcases
your products and services.

VIEW ALL VIDEO @
28



https://industrial.endeavorb2b.com/video/

DISPLAY BANNERS

Net Rates. Banners appear on the home page and article pages.
Standard display banners appear on desktop, tablet and mobile.

Ad Type Ad Size CPM
Leaderboard 970x90, 728x90, 320X50* $90

Pushdown Contact Your Account Manager for Specs $110
Medium Rectangle 300x250 $95

Half Page 300x600 $100
Welcome Ad 640x480 & 300x250* $200
Reskin Contact Your Account Manager for Specs $175

"Please provide all sizes listed.

CATEGORY SPONSORSHIPS

Finding all of the information on particular topics has never been easier. You can
be the sole owner of all the standard advertising real estate in a content category,
positioning your brand alongside specific, relevant content. Category sponsorship ad
sizes include 970X90, 728X90, 320X50, 300X250 and 300X600.

pr“cess‘“g PROCESSINGMAGAZINE.COM

Maintenance & Safety Process Control & Automation

Material Handling Pumps, Motors & Drives

Valves & Actuators

Mixing, Blending & Size Reduction

A
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DIGITAL ADVERTISING

Advertising that Reaches Decision Makers in the Moment
Showcase your brand to highly targeted audiences in popular channels with our portfolio of display and rich media banners.

Pl.

PROCESS INSTRUMENTATION

PIPROCESSINSTRUMENTATION.COM

Instrumentation & Measurement

CATEGORY TOPICS

Piping, Tubing & Hosing

Valves & Actuators

Process Control

Bearings & Seals

Pumps, Motors & Drives

Water

Technology

WATERTECHONLINE.COM

Process Water

CATEGORY TOPICS

Produced Water

Wastewater

Industry

Water Resuse

Technology Guide

WaterWorld.

WATERWORLD.COM

Drinking Water

CATEGORY TOPICS

Environmental

Wastewater

Technologies

Water Utility Management

STORMWATER

STORMH20.COM

BMPS

CATEGORY TOPICS

Compliance

Green Infrastructure

Erosion Control

Program Management



https://www.processingmagazine.com/
https://www.piprocessinstumentation.com
https://www.watertechonline.com/
https://www.waterworld.com/
www.stormh2o.com

NEWSLETTERS

WATER & WASTEWATER REPORT

Covering the latest developments in the water and wastewater industry,
including the latest regulatory and legislative actions, news briefs, market
information, as well as a selection of products and services. Weekly

STATS:
Subscribers: 26,324 | Avg Total Open Rate: 25%

WATER UTILITY MANAGEMENT NEWS

Rounds up news and technologies affecting water and wastewater utility
management. Topics include: AMR/AMI, customer information & billing
systems, mobile workforce management, asset management, energy
management, enterprise management, and smart water. Monthly

STATS:
Subscribers: 19,754 | Avg Total Open Rate: 25%

WATERWORLD VIDEO NEWS UPDATE

Providing the latest and most popular video content from WaterWorldTV,
including our interview series, The Drop, and the WaterWorld newscast.
Other content includes water/wastewater industry interviews, case stud-
ies, news & interest, and products & services. Monthly

STATS:
Subscribers: 27,976 | Avg Total Open Rate: 23%

INDUSTRIAL WATER REPORT

Providing news and information of interest to industrial water sectors. Topics
include: makeup & process water, boiler feedwater, cooling water, and industrial
wastewater issues. Primary industries include: Power Generation, Oil & Gas,
Chemical Processing, and Food & Beverage Processing. Weekly

STATS:
Subscribers: 26,892 | Avg Total Open Rate: 17%

Established Frequency, Trusted Content and Engaged Audiences

Share your message within a relevant and responsive environment designed to deliver engagement and traffic.

Formats Currently Accepted:
JPG, PNG

3rd-Party Ads:
Tracking URLs for Newsletters:
Tracker must be embedded in URL.

Materials due:
Five business days prior to
publication.

Send Newsletter Banner Ads:
webtraffic@endeavorb2b.com

Ad ‘ Ad Size Rate

Type (Net)

Native Headline: 40

Ad char max
Text ad: 200
char max+URL
Image (land-
scape, 16:9,
minimum 300
x 170) URL

Top/ 600x100
Anchor

Middle | 300x250

Half 300x600
Page

VIEW NEWSLETTER SAMPLES @
30


https://industrial.endeavorb2b.com/advertising/newsletters/

NEWSLETTERS

STORMWATER

Provides news and technology developments geared toward readers
with a professional interest in stormwater management, watershed
management and related topics. Monthly

STATS:
Subscribers: 10,339 | Avg Total Open Rate: 19%

EROSION CONTROL

Providing news and technology developments geared toward readers with
a professional interest in erosion control, shoreline stabilization, vegetation
management, and related topics. Monthly

STATS:
Subscribers: 6,697 | Avg Total Open Rate: 18%

P.1.-PROCESS INSTRUMENTATION

Delivering in-depth technical articles, case studies, product announcements,
event previews and industry news tailored to solutions in process instrumen-
tation for industrial professionals. Weekly

STATS:
Subscribers: 23,130 | Avg Total Open Rate: 13%

PROCESSING WEEKLY

Delivering news, products and industry insights related to the food and

beverage, chemical, pharmaceutical and oil and gas processing industries.

Weekly

STATS:
Subscribers: 28,000 | Avg Total Open Rate: 22%

Q! VIEW NEWSLETTER SAMPLES
31

Established Frequency, Trusted Content and Engaged Audiences

Share your message within a relevant and responsive environment designed to deliver engagement and traffic.

SOLUTION
CENTER
E-NEWSLETTERS

Solution Center e-Newsletters
include high-quality editorial as
well as sponsored content from
our partners. Present your content
(image, 30-word description, and
hyperlink) alongside our editorial
to create brand awareness and
drive traffic to your site. Each
e-Newsletter is custom-tailored to
a specific market segment.

Ask your account manager for
market segments and deployment

dates.

Rate: $1,000



https://industrial.endeavorb2b.com/advertising/newsletters/

ONLINE SPECS iyt

WEBSITE SPECIFICATIONS:

Banner sizes:
+ See page 30 for sizes
« All 200 kb max file size

Acceptable file types:
+ JPG, GIF, animated GIF, and third-party tags
« For interactive rich media such as expandable ads
or in-banner videos, we follow IAB standard guidelines.
+ Looping 3 times

Materials due:

« Five business days prior to deployment for ROS web ads

« Ten business days prior to deployment for site skins/welcome ads/other
interactive rich media items

Send Website Banner Ads To:
webtraffic@endeavorb2b.com

Check out our advertiser site for more information:
industrial.endeavorb2b.com/advertising

Campaign Analyst | Materials Contact:
webtraffic@endeavorb2b.com

NEWSLETTER SPECIFICATIONS:

Formats Currently Accepted:
JPG,PNG

Non-accepted Formats:
Rich Media. We do not accept GIFs for newsletters.

Dimensions/File Sizes:

+ 600x100, 300x250, 300x600

« Maximum file size 200 kb

« Sponsored Content (contact webtraffic@endeavorb2b.com for details)

3rd-Party Ads:
Tracking URLs for Newsletters: Tracker must be embedded in URL.

Materials due:
Five business days prior to publication.

Send Newsletter Banner Ads To:
webtraffic@endeavorb2b.com

Check out our advertiser site for more information:
industrial.endeavorb2b.com/advertising/newsletters/

Campaign Analyst | Materials Contact:
webtraffic@endeavorb2b.com
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> NATIVE
SPONSORED
CONTENT

A NATIVEAD

NATIVE ADVERTISING

Replicating Form and Function to

Gain Views for Your Content

Establish credibility, gain views and drive traffic to
your website or landing pages with native advertising.

NATIVE ADS

Feature your high-performing content on our brand site through native ad
placements and benefit from our highly trafficked channels that attract
qualified professionals. Native ad deliverables include an image + text with URL
that link back to your website. Labeled as Sponsored Content and sold on a
Share of Voice basis.

SPONSORED CONTENT + NATIVE ADS

Your content in our channels. Sponsored Content with native advertising
placements showcase your content in our channels, replicating form and
function and attracting users to quality content. Sponsored Content + Native Ad
deliverables include one article posted on our brand site, a native ad to drive
traffic to the article and display banner ads that will serve on the article page,
driving traffic to your website. Clearly labeled as Sponsored Content and sold
on a Share of Voice basis.

EXCLUSIVE STORIES

Your high performing content displayed as premium native within our site.
Exclusive stories feature your content with an enhanced display, encouraging
deep engagement and built to drive traffic back to your site, while native ads
serving throughout our site drive qualified professionals to your content.
Exclusive Stories deliverables include one article uploaded to our ad free HTML
environment and a native ad to drive traffic to the HTML stories page.

Contact your sales representative for pricing and specs.



DIRECT & TARGETED MARKETING

Target prospects or customers with highly effective campaigns that zero in on decision makers and keep you top of mind.

Leverage our brand list or tap into Endeavor’s database of over 7 million professionals all with 1st party data insights.

AUDIENCE EXTENSION

Partner with our team of engagement marketers and data analysts to build custom campaigns that will
target business decision makers in our in-house channels and extended networks based on your criteria.

v

WEBSITES
& MOBILE

Leverage our 1st party

data and create campaigns
targeting the business
decision makers who match
your criteria. Utilizing thousands
of sites across the web, your
campaign is displayed multiple
times on websites and social
ONLY to those who fit your
targeted profile.

Includes: Banner, Native and Video on
Professional Websites & Mobile

|
SOCIAL
Drive higher CTR% and
conversions using Facebook,
Twitter and LinkedIn. We'll
manage your campaign using
your banner, video and native
ads and create targets based on
website visitors, our 1st party
data or by creating look-a-like
profiles.

v

MICROPROXIMITY

Increase your exposure at large industry
events with our micro-proximity targeting
(or geo-fencing) that allows you to target
company location, geography or attendees
who are in attendance at trade shows and
conferences.

Includes: Banner, Native and Video on Professional
Websites & Mobile

THIRD PARTY
EMAILS

Target and reach prospectsin
the moment with messaging
focused on your brand, solutions
or products. Our team of marketing
experts will set up and deploy your
HTML message to our audience or a
targeted segment of our audience.
Full reporting metrics and privacy
compliant.

DESIGN
SERVICES

Capture the attention of prospects
and customers with professionally
designed HTML emails, digital ads
and landing pages. Ourin-house
design services can help Marketers
create messaging thatis on point and
delivers results.

VIEW ALL DIRECT & TARGETED MARKETING @
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MARKETING SERVICES PENDEAVOR

Solutions for helping marketers get it done

Our team of branding strategists, digital marketers and creative design experts help convert prospects into customers.
Define the uniqueness of your brand and audiences and watch your next campaign come to life.

CONTENT CREATION

Collaborate with our industry experts to create content that fills gaps in your
content marketing plan, addresses specific challenges or speaks on point to your
target personas. Leverage this high-quality content for a variety of program types and
market in your own channels.

CONTENT DESIGN SERVICES

CREATION Capture the attention of prospects and customers with professionally designed
HTML emails, digital ads and landing pages. Our in-house design services can help
Marketers create messaging that is on point and delivers results.

TRANSLATION WEBSITE

SERVICES DEVELOPMENT

SERVICES TRANSLATION SERVICES
Leverage our linguistic teams to provide accurate, compliant and engaging
information to your worldwide target audiences. Our portfolio of language
translation and localization services supports over 500 language combinations
ensuring that your messaging delivers the right words and cultural meaning.

WEBSITE DEVELOPMENT SERVICES

Update your website with a professional appearance, clear messaging and an
optimal user experience to help prospects and customers in their buying process.
Development scope will be based on your objective and all sites are built in mobile
responsive design with baseline SEO and analytics installation.

@n VIEW ALL MARKETING SERVICES
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LEADERS IN PROGRAM

GET RECOGNIZED
AS A LEADER

in a direct-competitive environment with an emphasis

on your company and product lines so they become
top-of-mind with your prospects and customers.

PLACE YOUR COMPANY PROFILE AND PRODUCTS IN
FRONT OF AN ENGAGED WEBSITE AUDIENCE WHILE
THEY’'RE SEARCHING FOR SOLUTION PROVIDERS.

Leaders Inis Endeavor’s signature supplier program and aligns your company listing
and profile with key topics and editorial content in the publication and on our websites.

Leaders In participants receive: « Acompany profile on the website

« Acompany name link on the brand’s website including your logo, company profile, and
home page within the expandable category box customizable content

« Contextually triggered company name link + Apermanent company name link on the
on category pages corresponding to your website home page with links to your profile
products or services directs buyers to you
while also enhancing your SEO Contact your account manager

+ A pop-up data card displays your logo and to participate!

a link to your company profile and website
upon mouse-over




FNENDEAVOR

BUSINESS MEDIA

endeavorbusinessmedia.com
3918 Montclair Rd., Suite 210
Birmingham, Alabama 35213

PARTNER WITH US

Jim Semple
GROUP PUBLISHER
908.963.3008
jsemple@endeavorb2b.com

Jay Haas
DISTRICT MANAGER
Processing, P.l., Water Technology

281.900.6896
jhaas@endeavorb2b.com

Amy Bailie Angela Godwin
ASSOCIATE PUBLISHER EDITORIAL DIRECTOR
WaterWorld, Water Technology, Stormwater 603.891.9221
918.832.9241

agodwin@endeavorb2b.com
abailie@endeavorb2b.com

Kelsey Ishmael

Lisa Williman
ACCOUNTS MANAGER ACCOUNTS MANAGER
WaterWorld, Water Technology, Stormwater Processing, P.l., Water Technology
918.831.9856 518.322.6691

kishmael@endeavorb2b.com Iwilliman@endeavorb2b.com
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